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Spatial Experience
Design

Formerly Visual Presentation & Exhibition Design

Communication Design Pathways
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Available for

Communication Design
Interior Design
Accessories Design
Fashion Design

Fine Arts

lllustration
Architecture

Available to all AAS students with a one and two
year Communication Design AAS degree.




The ability to work productively across the
physical and digital world

A love of experimentation beyond the
classroom

A desire to research and incorporate great
design across many mediums

An ability to both collaborate and be a design
leader

An entrepreneurial spirit



Spatial Experience Is

Exhibition Design: A hybrid of storytelling and environment.
This was transformed by many design firms and colleges (Including FIT) into Exhibition and Experience Design

Environmental Graphics: Messages, information or imagery that’s attune to the environment it’s
displayed in.

The Society for Environmental Graphic Design (Craig Berger was Director of Education there from 2002-2011
when changed their name to the Society for Experiential Graphic Design)

Entertainment: Concerts, Theater and events
CALARTS, the preeminent school for entertainment and theater design added a concentration to the Theater
Design school focused on Experience Design

Marketing: Sensory experiences, Guerilla marketing, and product experiences and launches.
The term Experiential Marketing was established by associations like Event Marketer and Exhibitor.

Placemaking: Public installations and landmarks which define the space around us.
Technology activation firms like Bluebird and Local Projects have established the terms Experience Design and
Activations.

Branding: Retail spaces, consumer activations and event driven consumer environments. The term
Branded Environments has been transformed by major branding, design and Architecture firms to Brand and
Experience Design (Gensler) and Branded Experience Design (FRCHLITTLE)



Spatial Experience at FIT is

GRAPHIC DESIGN as part of the human experience

BRANDING as part of a corporation or institution’s overall values
VISUALIZATION through models, animation and physical placemaking
TECHNICAL through in-depth documentation

DIGITAL at both the on-screen and physical computing level

SOCIAL with designers working in teams




Pathways

Consumer Brand Exhibitions and
Experience and Retail Environmental
Design Graphics

Brand Activations, Entertainment
and Product Presentation



"The path to the CEO's office should not be
through the CFO's office, and it should not be
through the marketing department. It needs to
be through engineering and design.”



https://www.inc.com/larry-kim/the-unusual-startup-looking-to-disrupt-the-7-billion-greeting-cards-industry.html

Spatial Experience Provides More Resources Than Any Other
Program At FIT including an independent computer lab, full
shop, print lab and server support.




Students are provided an impressive array of technical and
conceptual skills sets in demand by employers in today’s
design firms that are growing increasingly reliant on hand’s on

design direction.
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‘; ; _ Zuzanna Zmijewska graduated in 2021 and is now in the
i W s e T B A : Exhibition and Experience Design Graduate Program. Her
ssssssssssss £ 3 =B 5 2 work exemplifies the wide technical skills of the program.
R — - s https://zuzannazmijewska.com/..



Our Program is deeply embedded in the Communication
Design and CT Programs with a specialty in integrating
narrative, graphic, brand and space in every project.

Introduction
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Maddie Vellar was an interior design AAS student interested in
the integration of graphic design, interaction and physical
space. She graduated in 2021 and works for the Bait Shoppe,
the 2021 AD Age Experiential Agency of the Year.



All of our professors are deeply embedded into the professional
world they are teaching and many are at the top of their profession,
providing support and entrée to leading firms.
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Alin Tocmacov of C&G partners is a digital and physical
interpretation expert. He not only teaches at FIT, but his firm
has supported students with internships and guidance.




Students also move towards independence through personal
marketing, internship and career exploration. Choosing the best
career path for them from working from freelance to design team
to working for a large company.
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Stacy Suvino graduated from SED in 2008 and worked for a
number of film production companies before starting her own
set production company. Her most well known projects are
the Oscar nominated Minari and Emmy Award winning
Marvelous Mrs. Maisel




We have deep alumni connections in both career areas and
graduate schools including our own graduate program in Exhibition
and Experience Design at FIT.

A number of our alumni work with us in securing internships,
and graduate program slots. A large event for returning

alumni as well as other professionals is the Midterm Capstone
Show.



When doing research on career pathways do
not look at abstract job positions. Speak with
actual design professionals in the general areas

you are pursuing.



Experiential Graphic Designer

Brand Director

Events and Activations

Experiential Marketing

Interactive Designer

Brand Environments Designer
Graphic Designer for Institutions
Project Manager for Activations
Visual Merchandising and Display
Retail Design Director

Public Installation Designer

Museum and Corporate Exhibition Designer
Art Director and Curator
Visualization Specialist

Design Director

Show Designer and Director
Fabricator

Freelance Multi-disciplinary Designer
Experience Designer

Product Developer and Entrepreneur

Exhibition and Experience Design
Interactive Design

Spatial Experience Design
Architecture

Interior Design

Fine Arts (Public Installation)
Stage Design



Pathways | Interactive and Dynamic Environments
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Laura Suhock graduated in 2018 and is now a designer with
VTPro, producer if illumination and dynamic activations..




Pathways | Public Installation and Display Artist

Lauren Dumler graduated in 2016 and is now a well regarded
freelance artist and designers for displays and installations...




Pathways | Experiential Graphic Designer
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Chris Lum graduate in 2019. He started working with FIT

professor Rocco Piscatello Design Studio and now works at
Perkins Eastman with 2021 graduate Julie Oudomrak




Pathways | Experience Graphic Designer for Exhibitions and Environments

N = 3

Kira Hwang, 2008 Graduate and Thiago Eichner, 2012
Graduate both graduated from FIT, have taught at the school
and are leading graphic designers for exhibition, environments
and graphics. Kira is Director of Design for New York Historical |

Society.




Pathways | Complete Brand Consumer Experience

James Damian graduated from FIT in 1979 to become one of the
countries Ieadin% graphic consumer brand specialists working with
Best Buy and Buffalo Wild Wings. Troy Williams is a graduate and

professor who led brand experience for American Express and FIT,
and now is the Brand Director for Wells Fargo.




Pathways | Display for Brands
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Emma Emma [Pawlukojc] Morgan graduated in 2012 and was
design lead on the award winning Barbie Exhibition. She is
now Design Director of Tiffany’s, one of the most famous
display retailers in the world.




Pathways | Brand Experiences

Developed by Josh Tierney. The 2008 Graduate is
the Design Director for BMF, one of the world’s
leading brand experience agencies.




Pathways | Festivals, Award and Runways Shows
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Annalisa Podwin, a 2016 graduate is a Creative
Director for Empire Entertainment, among the
worldwide leaders in large scale events.
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Pathways | Visual Merchandising and Display Director

\.I‘,
5
1?5 i P # }/5 < b i‘ i ) 1 L
w L il ¢ i m; ) S \&i 3 ¢
5 # o4 = i | bR i‘ 13 .——-—. -
- i SR Vo .
‘!'?}' .'1 ;’!! 11 ! ", “ l‘l‘: ‘,.‘ 3 ‘F‘\\ : :
f% § g ] i \ AR ‘. . 1 >
! ‘ : i =
1 :..o.ooo'oo-».‘ooouoooooo

Emma Emma [Pawlukojc] Morgan graduated in 2012 and was
design lead on the award winning Barbie Exhibition. She is
now Design Director of Tiffany’s, one of the most famous
display retailers in the world.




Pathways | Visitor/Customer Director for Multi-layered Experiences

Designed for peace of mind

Anthony Bonefede, Systems Director for Google Play
is a 1997 graduate and Lyn Typien, a 2010 graduate
who worked with IDEO and is now at Loftie are

developers of complete customer experiences..




Pathways | Immersive Retail Design: Visual Merchandising, Store
Design, Packaging, Art Direction

Sean Scott 2018, is the Global Retail Director for
Estee Lauder. Corey Ring 2017, is the design director
for La Mer. Robert Fuller is Director of Visual
Merchandising for Chanel. Megan Benazic, 2020
Visual Lead for Crate and Barrel




Pathways | Integrative Exhibition Designer

-

RAERTE

VOTE **!

Kira Hwang is a 2008 graduate and a professor in the
program. She is the Art Director for the New York
Historical Society integrating digital, physical, graphic
and display.




Pathways | Experience Designer

Many Capstone Focus on Every Aspect of the Visitor’s
Experience

Christian Jay Concepcion graduated in 2021 and is now a
designer at MKG Experiential Marketing

The Platinum Revamp Project | Portfolio
(christianjaydesigns.com)



https://www.christianjaydesigns.com/platinumrevampproject
https://www.christianjaydesigns.com/platinumrevampproject

Pathways | Visualizer and Experience Architect for Activations
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Sam Laurey graduated in 2012 and became a leading
experience designer and visualization specialist working in
Rhino, Sketchup, Maya and Cinema 4D, and Blender. He

worked in Australia before coming back to America and now
teaches visualization in the SED program.
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Pathways | Fabricator for Brand Environments
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Nicolas Doktor graduated in 2021 to land a position as lead
fabricator for Interior Marketing Group




Semester 5 Foundation skills and an overview of the discipline
MAJOR AREA

VP 3K - Overview of Spatial Experience Design

VP 3¥X - Experience, Environment and Visualization

VP 312 - Preduct Presentation - Small Scale

VP 331 - Three-Dim. Construction for Visual Presentation and Exhibition Design

LIBERAL ARTS
choice - see American History® G10
chaice - see History of Art and Civilization®

Semester 6 Advancing planning, visualization and graphic skills
MAJOR AREA

VP 3¥X - Brand Experience and Retail Design

VP 314 - Product Presentation - Large Scale

VP 3¥X - Environmental Graphic Design

DE 226 - CAD for Visual Presentation

RELATED AREA
ID 241 - Lighting Design
CT 303 Dynamic Branding

LIBERAL ARTS
chaoice - see Other Warld Civilizations® G2

Semester 7 Advanced skill development and choice for professional direction

MAJOR AREA

VP 411 - Interpretive Exhibition Design

VP 441 - Interpretive Exhibition Graphics

VP 4¥X - Portfolio and Careers in Spatial Experience Design
choice - see Major Area Elective®*

RELATED AREA
CT 301 - Dynamic Environments
1D 431 - Computer Rendering (Taught in the spring 6th and Bth semester)

LIBERAL ARTS
EM 323 - Specialized Writing and Thesis Preparation
choice - Modern Languages and Cultures or Foreign Language®

Semester B Choice of personal and professional direction

MAJOR AREA

VP 412 - Senior Design Project

RELATED AREA

IC 497 - Senior Internship C: Career Planning
BE 404 - Business for Spatial Experience
choice - see Related Area Elective

choice - See Related Area Elective®**

LIBERAL ARTS
choice - Modern Languages and Cultures or Foreign Language®

a—

_—— Introduction to discipline areas and the design

Research and strategy class introducing students to
the & professional areas around Experience Design

This class work together to develop hand and digital
skills for exhibitions and brand environments

An introduction to brand identity, strategy, narrative
and physical display

This class develops fabrication skills in multiple mate-
rials and methodologies

Planning and design development for retail, show-
rooms pop-ups and consumer activations.

Large scale visual display development combining
graphics, props, mannequins, and lighting

Dewvelopment of overall graphic smd brand strategy
across place, digital, print and packaging

An introduction to animation and graphic strategy.
Ties closely into Graphic Strategy Projects

These two classes work together to develop story-
telling, placemaking, and graphic approaches for
exhibitions

This class supports student professional presentation
and portfolio development

Fall major area electives provide the student a choice
between Brand Activation and Experiential Design,
Advanced Store Design, Advanced Display or Prop and
Set Design. (Mixed between Fall and Spring)

A choice between physical and digital interactive and
dynamic design and advanced 3d visualization and
rendering in Rhino

Your choice of thesis and project direction. The cap-
stone is a culmination of all the strategy, physical, and
visual skills developed in the program

These two classes are devoted to career exploration
and professional preparation




5th Semester

A focus on introductory spatial skills including:
Fabrication

Three-dimensional visualization

Storytelling

Presentation

Integrated display

History

Experiential Graphics



Call 1o Action

A Letter to ...

Storyboard
(I'm in a) New York Mood

Subway Introduction
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TEMPERAMENT OF COPPER CHRISTY RAPPOLD VP 3




OVERVIEW:

Paintings incorporated into installations.

Traffic patterns, circulate around center introduction
installation frame.

2nd level acts as a lookout are onto other work, as
well as early work on display.
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SEAN SCOTT DESIGN
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THE GROWTH OF

SOCIAL MEDIA

WHAT DID 2014 BRING US SO FAR?

Social media is a way for people to communicate and interact online. While it has been
around since the dawn of the World Wide Web, in the last 10 years we have seen a flow
in both the number and popularity of social media sites. Users engage with (and around)
social media in a social context, which can include conversations, commentary, and other
user-generated interpretations and engagement interactions.

Publishing content has become exponentially simpler over the last several years, which
has helped increase the use of social media. Also, users can access social media easier
from the development of mobile applications via smartphones and tablets. Today's social
media has shifted from a "one-to-many* to a "many-to-many” method of engagement.

@ Design Recommendation

MeetUp is an mobile application
that social media users can create
events that allows people in
nearby can access and join.

Smartphone
ownership
among
American
adults has
risen to

60%

89%

of 18-29 year
olds are on a
social network

Facebook
has over

119

BILLION

active users
monthly

APRIL 1

728

MILLION

USERS DAILY

i

information

M 72% |

of online adultsuse
social networking sites

86%

of employers research
potential job candidates
on social networks

& Kobeyaki
[IR® Wed Nov 26

Movie Night
@ lce Cream
‘ Doberman Party
@ Up All Night Party

¢ ¢

People can add their social media
accounts to MeetUp.

People can see other events that are
created by other urers.

of smartphone
owners use their
phone for real-time
location-specific

0O300®

Overview ofwisual Presentation and Exhibition Design
Jeeny Jiyoon Park

Over the last several years, there has been an explosion of growth in popular social
media platforms like Facebook, Twitter, Google+, Linkedin, YouTube, Pinterest, and
many others. It's safe to say that the era of social media is just getting started, and
the need for social media in business will only become stronger over time. The whole
world has seen the impact of the expansion and adoption of social media tactics, and
the rising stats speak for themselves.

75%

of brand ‘Likes’
come from
advertisements

9 BILLION

photos are uploaded to
Facebook each month

of consumers trust
peer recommendations

Event Name
00:00
Q | Times Square
Q| Shars with you isnckt

Event Descripfion

People can find their friend who are
around them.

People can create their own event and
share with their friend.
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only topped by almond, but some
consumers worry about the high

volume of water used to farm

almonds
A
1S
adults thinks that

\@\

almond milk Pro&uotion is
bad for the environment

RICE B

Need o different dynamic In your home, but have a busy

choice for you. These pets inchude fur-ies, hamsters, betta fish,
99kAsh parckeats etc. They may be lef? o hek own devices
‘and can be just as loveable and rewarding
Life Span
0,
e
20
)E:
o
s
Ll
2 &%, O
LR
l l 2 W, VT Ny
Don‘t need to be
fed everyday L o0
+
allows for multiple
critter friends to live
in your home
é
IO o [

The next generation of ILLUSTRATION

li_

Made up of countless small towns
that come together to form what
some call “America’s Heartland,” the
Midwest is known for its industry,
farming, and residents with friendly,
down-to-earth attitudes.

The Northeast region packs in some of
America’s most iconic attractions within a
few states of each other. This road trip
through the region will have you strolling
the streets of NYC & hiking the most
magnificent state parks in the country.

One of the best ways to experience
the scenery of the South is by
driving along U.S. Highway 17,
known as the Coastal nghway This
stretch of road runs almost 1,932
km from Florida to Virginia and
passes through many small towns.

VisitTheUSA.com



6th Semester

A focus on experiential brand design from graphics to
animation to display to environments

Experiential Graphic Design

Dynamic branding

Consumer environments

Large scale brand and exhibition display
Brand guidelines

Integration of graphics through the entire development process
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Serious. Color.

PENTAX CAMERA TOWER by Transworld Marketing
is a freestanding floor fixture that features the
colorful K-50 Camera system. The brands bright
red color attracts the consumers eye and provides
a playful paint splattered graphic backdrop to a
variety of colorful k-50 cameras on display.

The target consumers
are creative entry level

l photographers looking
5 é 3 for a camera with high
Asabea Ayres | VP341 | Spring 2017 ‘ahis. Product Ttires
Ly ;0« and technology awards
pa call out design features
T and educate the consumer
ca 'ﬁ |1a 'ﬂ r r — 'a", about the value of the
° ; : K-50 camera system. The
WORK IN PROGRESS 2 vertical ofientation of the
W |~ fixture allows for branded
| e destination signage at the
'9\ % rer top, and an array of color
® o, % [ options to be displayed
™ ! A kY J [\ with while maintaining the
4., #¥X. smallest footprint.
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SHOP @ NEUE @ CALLUS a EMAILUS _ M SHOPPING BASKET (7)

NEUE GALERIE

MUSEUM - VISIT - EXHIBITION - COLLECTION - SHOP - DINE - SUPPORT - LEARN

H l“]mw | ay DESIGN SHOP

Crystal Dinnerware
v - D=

» Dinnerware

- « First Edition

» < » »
= Haus

> 1 ) §

@ <. W ; r Al 4

Iry .
» Leather

Wall graphic motif takes inspiration from the periods ornamental aesthetic
and detailing. The motif can be used in a variety of spaces and its circular form
compliments the arches in the interior architecture

First Edition

Shopping Basket (7)
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7th Semester

Greater Choice of Direction

Related areas (Dynamic Environments or Advanced Rendering)
Advanced Exhibition Design

Advanced Graphic Design for Narrative Environments

Portfolio and Preparation for Internship and Profession

Major Area Electives (Events and Activations, Advanced Display,
Prop and Set, Advance Hospitality and Consumer Environments)



Movement )




/¢ (‘/ Noclle NP ///( (7 ,&‘ /
£\ ’..’
A,

o the BalY \L
| xhu










30 MODEL DEVELOPMENT PLAN A ROLE MLAYING GAME: SOLVE THE LABYRINTH

SPACEIL

LABYRINTH
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FINAL MODEL

HAND SKETCHES

INSPIRATION

COLOR PALETTE



Renderings







THE ART OF SEATING
200 YEARS OF
AMERICAN DESIGN

The Art of Seating: 200 Years of American Design takes the visitor visitors to watch an interaction with the chairs. The exhibition’s

through a comprehensive exploration of American Design from the last mobile application employs augmented reality technology to offer
additional information about the holographic garment displayed.

The implementation of dynamic technology facilitates a greater

200 years using furniture and fashion. Twenty chairs and three dresses
are displayed within the main gallery, representing fifteen different
designers and spanning design movements from the 1930s to the understanding of American design and its cultural context.

present day. 3-dimensional holograms wearing period dress allow the

MODERNS

s v
Donna Karen and Calvin Klein (1985) "

Madonna'’s film look styled by
American Stylist Santo Loquasto

FASHION HOLOGRAM PROJECTION AUGMENTED REALITY

A 3-dimensional hologram person walks across the center pedestal
and sits in the chairs exhibited. Through a collaboration with the
Museum at FIT's curators, American fashion items are selected from
their collection to complement the chairs. The hologram changes
every few minutes to reflect a different decade of American design.

EventWorks4D:

Cisco Holographic Projector (Webex
Pro Kit)

Technical sketches and artworks by the designers exhibited are
exhibited as a projection onto the undulating fabric walls on the
left and right sides of the gallery. This collaged pattern moves to
create a dynamic, immersive environment.

Dynamic Projection:

Mirror Head paired with Epson
Projector

The exhibition’s mobile app offers an augmented reality element
that provides information about the clothing on the holograms
exhibited. Visitors may record or photograph the AR interaction
with this feature.

Arilyn:
rlyn - \\

Mobile Application .

DESIGN BY NICOLA RODRIGUEZ

CT 301-601

DEC 3rd 2020




1. Visitor explores the Times Square Exhibit, 2 Visitor goes up to a kiosk station and

learns about the history of Times activates the kiosk with their foot by

Square within various categories. stepping onto the pressure mat.

5 Once answered correctly, their response will trigger
areaction within the LED screen and 3D buildings.

6. Kiosk prints out the visitor's wish on a
piece of confetti.

The kiosk will then prompt the visitor to write a new

years wish.

3. The kiosk gives the visitor quiz
categories o choose from.

EEENEESE

s couo wese s
v ooton

‘ y.
4.The kiosk gives the visitor @ multiple

choice question, based on the category

they chose.

HAPPY NEW YEAR

7. Visitor brings their confetti wish to the champagne
glass structure where they can enter their confetti
piece and see their wish float around- their wish will
be includedin the 2021 New Years Eve Ball Drop.




PROTOTYPE\wml

To the right are images of my first trial with
connecting an LED and touch sensor with Arduino.

The first challenge | ran into was that the LED light
had a consistent and steady flash without me
touching the touch sensor.

| am currently emailing with Jeremy to figure out if
there is something | need to adjust within the circuit
or the code in order to fix this.

The goal is the have the home state of the LED light

to be off and for the interaction with your finger
touching the touch sensor to turn the light on.

Jenny Guarino | CT301 | Interactive Experience







ACTIVATIONS OVERVIEW

ACTIVATTION ELEMENTS

VINEYARD VINES CARNIVAL GAMES

JAN & SHEP
MURRAY




8th Semester

A culmination of all the skills learned in the program
Independent capstone

Internship

Business preparation
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Morgan Purtell| An Exhibit on the Innocence Project
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	Slide 68: 8th Semester  A culmination of all the skills learned in the program Independent capstone Internship Business preparation 
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