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Spatial Experience Is

Exhibition Design: A hybrid of storytelling and environment. 
This was transformed by many design firms and colleges (Including FIT) into Exhibition and Experience Design

Environmental Graphics: Messages, information or imagery that’s attune to the environment it’s 
displayed in. 
The Society for Environmental Graphic Design (Craig Berger was Director of Education there from 2002-2011 
when changed their name  to the Society for Experiential Graphic Design)

Entertainment: Concerts, Theater and events 
CALARTS, the preeminent school for entertainment and theater design added a concentration to the Theater 
Design school focused on Experience Design

Marketing: Sensory experiences, Guerilla marketing, and product experiences and launches.
The term Experiential Marketing was established by associations like Event Marketer and Exhibitor.

Placemaking: Public installations and landmarks which define the space around us.
Technology activation firms like Bluebird and Local Projects have established the terms Experience  Design and 
Activations.

Branding: Retail spaces, consumer activations and event driven consumer environments. The term 
Branded Environments has been transformed by major branding, design and Architecture firms to Brand and 
Experience Design (Gensler) and  Branded Experience Design (FRCHLITTLE) 



Spatial Experience at FIT is

GRAPHIC DESIGN as part of the human experience

BRANDING as part of a corporation or institution’s overall values

VISUALIZATION through models, animation and physical placemaking

TECHNICAL through in-depth documentation

DIGITAL at both the on-screen and physical computing level

SOCIAL with designers working in teams 
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Brand Environments
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https://www.inc.com/larry-kim/the-unusual-startup-looking-to-disrupt-the-7-billion-greeting-cards-industry.html


Spatial Experience Provides More Resources Than Any Other 
Program At FIT including an independent computer lab, full 
shop, print lab and server support.



Students are provided an impressive array of technical and 
conceptual skills sets in demand by employers in today’s 
design firms that are growing increasingly reliant on hand’s on 
design direction.

Zuzanna Zmijewska graduated in 2021 and is now in the 
Exhibition and Experience Design Graduate Program. Her 
work exemplifies the wide technical skills of the program. 
https://zuzannazmijewska.com/..



Our Program is deeply embedded in the Communication 
Design and CT Programs with a specialty in integrating 
narrative, graphic, brand and space in every project.

Maddie Vellar was an interior design AAS student interested in 
the integration of graphic design, interaction and physical 
space. She graduated in 2021 and works for the Bait Shoppe, 
the 2021 AD Age Experiential Agency of the Year. 



All of our professors are deeply embedded into the professional 
world they are teaching and many are at the top of their profession, 
providing support and entrée to leading firms.

Alin Tocmacov of C&G partners is a digital and physical 
interpretation expert. He not only teaches at FIT, but his firm 
has supported students with internships and guidance. 



Students also move towards independence through personal 
marketing, internship and career exploration. Choosing the best 
career path for them from working from freelance to design team 
to working for a large company.

Stacy Suvino graduated from SED in 2008 and worked for a 
number of film production companies before starting her own 
set production company. Her most well known projects are 
the Oscar nominated Minari and Emmy Award winning 
Marvelous Mrs. Maisel



We have deep alumni connections in both career areas and 
graduate schools including our own graduate program in Exhibition 
and Experience Design at FIT.

A number of our alumni work with us in securing internships, 
and graduate program slots. A large event for returning 
alumni as well as other professionals is the Midterm Capstone 
Show. 







Pathways | Interactive and Dynamic Environments

Laura Suhock graduated in 2018 and is now a designer with 
VTPro, producer if illumination and dynamic activations..



Pathways | Public Installation and Display Artist

Lauren Dumler graduated in 2016 and is now a well regarded 
freelance artist and designers for displays and installations...



Pathways | Experiential Graphic Designer

Chris Lum graduate in 2019. He started working with FIT 
professor Rocco Piscatello Design Studio and now works at 
Perkins Eastman with 2021 graduate Julie Oudomrak



Kira Hwang, 2008 Graduate and  Thiago Eichner, 2012 
Graduate both graduated from FIT, have taught at the school 
and are leading graphic designers for exhibition, environments 
and graphics. Kira is Director of Design for New York Historical 
Society.

Pathways | Experience Graphic Designer for Exhibitions and Environments



Pathways | Complete Brand Consumer Experience

James Damian graduated from FIT in 1979 to become one of the 
countries leading graphic consumer brand specialists working with 
Best Buy and Buffalo Wild Wings. Troy Williams is a graduate and 
professor who led brand experience for American Express and FIT, 
and now is the Brand Director for Wells Fargo.



Pathways | Display for Brands

Emma Emma [Pawlukojc] Morgan graduated in 2012 and was 
design lead on the award winning Barbie Exhibition. She is 
now Design Director of Tiffany’s, one of the most famous 
display retailers in the world. 



Pathways | Brand Experiences

Developed by  Josh Tierney. The 2008 Graduate is 
the Design Director for BMF, one of the world’s 
leading brand experience agencies.



Pathways | Festivals, Award and Runways Shows

Annalisa Podwin, a 2016 graduate is a Creative 
Director for Empire Entertainment, among the 
worldwide leaders in large scale events.



Pathways | Visual Merchandising and Display Director

Emma Emma [Pawlukojc] Morgan graduated in 2012 and was 
design lead on the award winning Barbie Exhibition. She is 
now Design Director of Tiffany’s, one of the most famous 
display retailers in the world. 



Pathways | Visitor/Customer Director for Multi-layered Experiences

Anthony Bonefede, Systems Director for Google Play 
is  a 1997 graduate and Lyn Typien, a 2010 graduate 
who worked with IDEO and is now at Loftie are 
developers of complete customer experiences..



Pathways | Immersive Retail Design: Visual Merchandising, Store 
Design, Packaging, Art Direction

Sean Scott 2018, is the Global Retail Director for 
Estee Lauder. Corey Ring 2017, is the design director 
for La Mer. Robert Fuller is Director of Visual 
Merchandising for Chanel. Megan Benazic, 2020 
Visual Lead for Crate and Barrel



Pathways | Integrative Exhibition Designer

Kira Hwang is a 2008 graduate and a professor in the 
program. She is the Art Director for the New York 
Historical Society integrating digital, physical, graphic 
and display.



Pathways | Experience Designer

Many Capstone Focus on Every Aspect of the Visitor’s 
Experience

Christian Jay Concepcion graduated in 2021 and is now a 
designer at MKG Experiential Marketing

The Platinum Revamp Project | Portfolio 
(christianjaydesigns.com)

https://www.christianjaydesigns.com/platinumrevampproject
https://www.christianjaydesigns.com/platinumrevampproject


Pathways | Visualizer and Experience Architect for Activations

Sam Laurey graduated in 2012 and became a leading 
experience designer and visualization specialist working in 
Rhino, Sketchup, Maya and Cinema 4D, and Blender. He 
worked in Australia before coming back to America  and now 
teaches visualization in the SED program.



Pathways | Fabricator for Brand Environments

Nicolas Doktor graduated in 2021 to land a position as lead 
fabricator for Interior Marketing Group 



The Program



5th Semester

A focus on introductory spatial skills including: 

Fabrication

Three-dimensional visualization 

Storytelling

Presentation

Integrated display

History

Experiential Graphics

























6th Semester

A focus on experiential brand design from graphics to 
animation to display to environments

Experiential Graphic Design

Dynamic branding 

Consumer environments

Large scale brand and exhibition display

Brand guidelines

Integration of graphics through the entire development process

























7th Semester

Greater Choice of Direction

Related areas (Dynamic Environments or Advanced Rendering)

Advanced Exhibition Design

Advanced Graphic Design for Narrative Environments

Portfolio and Preparation for Internship and Profession

Major Area Electives (Events and Activations, Advanced Display, 
Prop and Set, Advance Hospitality and Consumer Environments)



























8th Semester

A culmination of all the skills learned in the program

Independent capstone

Internship

Business preparation





















Morgan Purtell|  An Exhibit on the Innocence Project







https://zuzannazmijewska.com/the-misunderstood-feline
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